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Penelitian ini bertujuan untuk menguji hubungan variabel, persepsi kualitas, 
persepsi harga, citra merek, dan persepsi resiko pada niat beli produk privat label 
Indomaret di Surakarta. Metode yang digunakan dalam penelitian ini adalah 
purposive sampling pada masyarakat Kota Surakarta yang pernah berkunjung ke 
Indomaret dan mengetahui produk privat label Indomaret. Pada penelitian ini, jumlah 
sampel yang diambil sebanyak 165 responden.  
Data dalam penelitian ini akan dianalisis menggunakan Structural Equation 
Model (SEM), AMOS versi 16 Structural Equation Model (SEM), AMOS versi 16. 
Terdapat enam hasil yang dapat disimpulkan, yaitu: 1) persepsi kualitas 
berpengaruh sigfikan dan positif pada citra merek; 2) persepsi harga berpengaruh 
signifikan dan positif pada citra merek; 3) citra merek berpengaruh siginifikan dan 
negatif pada persepsi resiko; 4) persepsi resiko berpengaruh siginifikan dan negatif 
pada niat beli privat label. 
Penelitian ini memiliki keterbatasan pada objek amatan dan lokasi 
penelitian yang dilakukan hanya pada ritel Indomaret yang terletak di Surakarta. 
Oleh karenanya, diharapkan pada penelitian selanjutnya dapat melengkapi 
keterbatasan tersebut. 
Kata kunci : persepsi kualitas, persepsi harga, citra merek, persepsi resiko, niat beli 
privat label  
ABSTRACT 
THE RELATIONSHIP OF QUALITY PERCEPTION, PRICE PERCEPTION, BRAND 
IMAGE, AND RISK PERCEPTION ON PRIVATE LABEL PURCHASE INTENTION 






The aim of this research was to test the relationship of variables of quality 
perception, price perception, brand image, and risk perception on private label 
purchase intention of product Indomaret in Surakarta. The method that used in this 
research was purposive sampling to the society of Surakarta who have ever visited 
to Indomaret and known the private label of product Indomaret. In this research, the 
total samples were 165 respondents.  
This research data would analyze by using Structural Equation Model 
(SEM), AMOS version 16. There were six results that can be concluded, as follows: 
1) quality perception has positive significant effect to brand image; 2) price 
perception has positive significant effect to the brand image; 3) brand image has 
negative significant effect to the risk perception; 4) risk perception has negative 
significant effect to the purchase intention of private label.  
This research had limitation on observed object and the location of this 
research conducted only on retail Indomaret that located in Surakarta. Therefore, it 
was hoped in the future research can complement the limitation.  
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